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Life Web

Web as Life Platform




Pad Computer




Ubiquitous web2.0
2011~

web2.0
A 2005~2009

web1.0 20 VS. 5

1990~
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Page to People

Social Web




Collective Buying Power

People as Platform



Real Life Friends

Path
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http://jamespoling.com/beluga-groupme-and-fast-company-neck-and-neck-in-the-

sxsw-horse-race-for-group-messaging-triple-crown-infographic/



Visual: Photo & Video
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Inbox ~ WatchLater My Likes

Young Dreams - Young Dr...

rods films >

0o The Vimeo HD Channel

Dogboarding

DAMNIELE

D Vimeo Staff Picks

Look Up! The Billion-Bug...

NPR

Vimea Staff Picks

Photographer John Moor..

Mike Fritz

Vimeo Staff Picks

The Aurora
Terje Sorgjerd

0 The Vimeo HD Channel

Metronomy - The Look

lorenzo fonda

Vimeo Staff Picks
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Social Business

The Modern Network Economy:

Social Businesses
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http://socialcomputingjournal.com/viewcolumn.cfm?colid=833
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Next Big Thing

THE QUERY THESOCIALGRAPH THE STATUS UPDATE THE CHECK-IN

what i want who i am, what i'm doing where i am
who i know

John Batelle in Wired




SNS: Communication & Conversation

Competition
Challenge
Reputation

/r”Local Information
- 7~ T Life Logging
"\ " Reward
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Location Based
Social Marketing Platform for SMB
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Social and Mobile
Commerce




GROUPON

Collective Buying Power

Social Commerce >>> Group Buying
It Has Just Began.
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Discounted Offers

' t retailers
Deep disco ‘
Immediate Gratiﬁcation - 0OTA

Location-Based Service
Shopkick IPhone App §ho:§gwy Android App
Finds deals and offers Comparison shopping among

’ online + local stores

) Transparent Pricing Discounted Offers
Groupon IPhone App
Local Services
Up to 90% Off

Immediate Gratification
Tunes Store on iPhone
Music / video apps
delivered wireless y

IN your area
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Location Based Social Shopping

THE WALL STREET JOURNAI

FST@MPANY

viasnapie

Crunch
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Future Online is Offline

2~5% vs 20~80%




j ing Be
RP, Mobile Shopping Apps - Changing
=B Driving Revenue & ROI For Retail Partners

Shopkick’s Daily Walk-Ins to Retail Partners, 11/15/10 — 12/6/10

]
C
3
<
0
S
e
i
Q
M
o
*




Fun Reward Interactive

Gamification




; %onnectmg the World Through Games

Social Game Dialtone:

“In Five Years, Connections Will Be To Each Other, Not The Web;
We'll Be Dial Tones”




The Game Layer on Top of The World

a game about doing challenges at places.



The Decade of Games

Last decade

All about connections
Facebook's Open Graph
Construction is over

Next decade

All about influence

No set foundations

Construction has just begun (and we’ll all be involved)




Gamefication
the process of using game thinking and game

mechanics to solve problems and engage users

. Player
\ Journey

Aesthetics

http://www.slideshare.net/amyjokim/gamification-workshop-2010
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mCommerce

LI f ew eb Gamification
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Enables
Life Web




LG U* Life Web Philosophy

U Centric
Made in Users

Open Platform

Open Innovation




Portfolio: SoLoCo
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Public
(Tweet)
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Interest Interest + Trust
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vk@khoslaventures com 18

Vinod Khosla, "Innovation vs. Punditry" video







